Dear Mr. Colbert,

Recently on your show, you tapped into a sore spot in our nation's psyche: the eternal
struggle between mayonnaise and Miracle Whip. And surprisingly, for a man of your
impeccable intellect, you've chosen the wrong side. A side doomed to a painful, ¢
drawn-out, utter and complete defeat. Like the Plantagenets in the Hundred Years’ War.
Or whichever one was the cat in “Tom and Jerry.”

Mr Colbert, we found your attacks a little harsh, occasionally funny, and at times, wholly
inaccurate (for the record, our target is 18-35, not 34). But unlike most advertisers who
are so mayo, who would back down at the slightest whiff of controversy, and pull their
advertising from not just your show but from your entire network and all its sister
entities — we intend to do the opposite.

On Thursday, November 12, we will dominate the airspace on your show. With every

commercial break, your viewers will be exposed to hardcore Miracle Whip attitude
and revelry. You will see our legion of (as you call thern) “mayonay-sayers” snarfing
sandwiches topped with our one-of-a-kind flavor in a very cool and totally hip way.
They will be in your face and massively dope. it goes without saying, they WiILL NOT
TONE IT DOWN. And you will begin to see the soft, bland white walls of the mayo
empire begin to collapse under the weight of its own whipped-egg pretentiousness.

Think about it, Mr. Colbert. In a sense, we will own you.
We're on a mission. We're taking no prisoners,
We're raising Hell, man.

THE BOLD MARKETING TEAM AT MIRACLE WHIP

i A

b Thls is not over. Tune into tho Colbprt Rnpont, Thumday Novembor 120n Cémoﬂy £en

i

e =) T : e - e

ﬁ?
3
/ . - =
. ) e
R

o H 2

prEy LA SN i e i g Sl
- - ol (5 | Lt 2 X i e
i

G

i
L E
A

G

-
i R

. % eadellags o et = b e
2 : e Tl f G N
$$$$$ AT TR W

88’»43»%23

S
=

i

il :
e A

G e X




